Gift Planning Trends and Their Implications
Gift planning exploded in popularity in the 1980's and 1990's.  It has retrenched in some ways since then, but has continued to evolve rapidly in others in response to a changing landscape.  Learn what current trends in gift planning suggest about its future and how you might prepare for it from a gift planning industry leader. Gary knows the field intimately and has been deeply involved in understanding where it is headed in his recent roles as Chair of the Partnership for Philanthropic Planning.
I. Introduction and Overview of Agenda ( <5 mins)

II. Recent Tax Act and its Implications for Charitable Giving (10-15 min)

A. Income and capital gains rates and rules

B. Gift and estate tax rates and rules

C. IRS rollover and other related things

III. Major Trends (40 Mins)

A. Future legislation

1. Possibility of a tax credit 

2. Limitation of rate to 28%?

B. Era of gift planning not based on taxes

C. Implication of a rising IRS discount rate as economy recovers

1. Deductions up for CGAs and CRATs, down for CLATs and RLEs

2. Little affect on CRUs and CLUs

3. Less worry about 10% test for CRTs and CGAs or 5% test for CRATs

D. Fewer CRTs last 10 years

1. Capital gain tax rates

2. Interest by financial planners

3. Relies on optimism in the market

E. Fewer CGAs recently

1. Likely a shorter term trend
2. Economy based. Seen this before?
F. More bequests

1. Aging population

2. Better promotion of bequest gifts

G. Trends in marketing

1. Social media

2. Other new ideas on how to reach people

H. Trends in the management and administration of planned gifts

1. More outsourcing

2. Concentration of large banks

3. Portfolio trends

I. Personnel issues
1. Merging of planned and major gifts

2. Fewer specialists and outsourcing

J. Capital campaigns and planned giving

IV. Honorable Mentions (5 mins and as time permits)

A. Increased regulation of charities

B. More scrutiny about what is a public charity

C. State regulatory environment

D. Role of advisors (other than writing CRTs)
E. Donor motivations

