


HOW MANY OF YOU IN THE AUDIENCE HAVE 
“MARKETING” IN YOUR JOB DESCRIPTION? 

u Some non-profit leaders turn up their nose to the word 
“marketing” 

u Effective direct marketing is essential for every planned 
giving program 





1. INCLUDE YOUR PLANNED GIVING MESSAGE 
ON EVERYTHING! 
•  Repetition is critically important 

•  Make use of marketing materials your organization is already putting out 

•  Donors make decisions on their time, so you must keep your message in front of 
them as much as possible 



Including AARP 
Foundation in my 

will. 
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Proud to Make the Most of Every Dollar
AARP Foundation receives funding from multiple sources including public support, grants and AARP. 81 

cents of every dollar the Foundation spends goes to our important programs and services to improve the 

quality of life for seniors in your community and across the country.

Source: AARP Foundation Audited Financial Statements (2014).

81%
Program Services

19%
 Management and 
 Fundraising

To learn more about how AARP Foundation programs and services can help you or to volunteer,
please call 1-888-OUR-AARP (888-687-2277) or visit www.aarpfoundation.org. Thank you for your support.

Providing for AARP Foundation’s programs and services requires funding beyond your AARP membership dues.

Please charge my:

A Visa       A MasterCard       A American Express       A Discover

Credit Card #:____________________________________________________

Expiration Date: ________________________ Amount $__________________

Print Name as It Appears on Card: ___________________________________

Signature: ________________________________________________________

A Please keep in touch with me by email about AARP Foundation activities.

Email: __________________________________________________________

Please send me information about:

A Including AARP Foundation in my will.

A  Contributing a gift of stock or other securities, 
real estate, personal property or life insurance.

A  Receiving a lifetime income from a charitable 
gift annuity or other types of tax-deductible gifts 
to AARP Foundation.

You may call me to discuss these issues at:
(______) _________________ Aday  Aevening

A   My contribution qualifies as a matching gift by 
the _________________company. 
Enclosed is the matching gift form.
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Did You 
Forget 
Aunt Betty? 
It happens. There’s so 
much to think about 
when creating your will, 
sometimes you don’t 
include everyone you 
meant to. 

There’s a way to 
update your will if 
you’ve forgotten 
anything or when your 
circumstances change. 
And it’s easy to do!

Want to learn more? 
Our Bequest Makeover 
Brochure can help. 
To request your free 
copy, please contact 
Heather Narvaez at 
1-888-711-1883 or 
Legacy@aarp.org. 

How Will You 
Be Remembered? 
You’ve lived your life with 
purpose, cared for others 
and made a difference. Now, 
you can leave a legacy of 
hope for seniors struggling 
to meet their basic needs. 

By leaving a gift to AARP 
Foundation in your will 
or trust, you can be 
remembered for generations 
to come as someone 
who made a difference 
for vulnerable seniors.   

After providing for your family, 
you can leave your mark by 
making a gift to help others. 
No gift is too small and it 
costs you nothing now.

To learn more,
Call 1-888-711-1883   
to receive our  free 

Confi dential Organizer 
Workbook with no 

obligation.

Life is 
Full of 
Choices . . .
Make Sure 
You Get 
the Big Ones 
Right. 
You’re smart. So why not be 
smart about how you give 
too? Many people find they 
can make a big impact with 
giving options that can be 
tailored to meet their needs 
and those of their family.

Want to know more? For more 
information on creative ways 
you can make a difference 
and to request your free 
copy of our booklet, Your 
Legacy, Your Way, please 
contact Heather Narvaez 
at 1-888-709-5558 or 
legacy@aarp.org.  

The call is free. The booklet 
is free. And you are under no 
obligation whatsoever. 

Connect Today!
☐ Yes, I have left a gift in my will, 
trust, or by benefi ciary designation 
to AARP Foundation.
☐  Please recognize me in the 

Legacy Society.
☐  I would like to remain 

anonymous.
☐  I would like more information 

about leaving a gift to AARP 
Foundation in my will, trust, or 
by benefi ciary designation.

Name: ________________________
Address: ______________________
______________________________
Phone: _______________________
MAIL TO: Heather Narvaez, 
Gift Planning at AARP Foundation
601 E Street, NW
Washington, DC 20049
Phone: 1-800-775-6776, option 6
E-mail: HNarvaez@aarp.org 

We Are All 
Connected 
For most of us, “family” is a big word.  
It’s not just relatives, but friends, 
neighbors, and community members 
who help each other in good times 
and bad. 

Many people have decided to make 
AARP Foundation part of the family, 
by leaving us a gift in their will, trust, 
or by benefi ciary designation. If you’ve 
left a gift to help struggling seniors, 
please let us know. We would love to 
say thank you.  

Please return the attached coupon 
to tell us about your gift or to request 
more information.



2. ACKNOWLEDGEMENT BUCKSLIPS 

•  Free is good! 

•  Piggy back on the acknowledgements you are already sending out 

•  Great timing: your donor’s feel the most connected to your mission right after they 
have just given 



Using 
the Right 
Words

To leave a gift for advocacy in your will or trust, please use  
the following language:

“ I hereby give and bequeath $_____, or _____percent of the residue 
of my estate to the League of Conservation Voters, a  Maryland 
corporation exempt from Federal taxation under Section 501(c)(4)  
of the Internal Revenue Code, Federal tax ID number 52-1733698.”

To leave a tax-deductible gift for education in your will or trust,  
please use the following language:

“ I hereby give and bequeath $_____, or _____percent of the residue 
of my estate to the League of Conservation Voters Education Fund, 
a non-profit District of Columbia corporation exempt from Federal 
taxation under Section 501(c)(3) of the Internal Revenue Code, 
Federal tax ID number 52-1379661.”

For more information, please contact: 
Krysten Barrett, Director of Annual Giving, 202-454-4635.

League of Conservation Voters  |  1920 L Street, NW, Suite 800 Washington, DC  20036  |  202-454-4635  |  www.lcv.org



FIXED INCOME FOR LIFE FROM AN 
ORGANIZATION YOU TRUST.
Did you know that you can support the work of AARP Foundation, AARP’s charitable 
affiliate, while also securing a reliable stream of income for life? With a minimum 
gift of $10,000 in cash or securities, you can establish a charitable gift annuity with 
AARP Foundation and receive fixed income payments, annuity rates ranging from 
5.1% (age 70) to 9% (age 90+), and a charitable deduction.

To request a personalized illustration, call 1-800-775-6776, option 6, or for 
more information, visit www.aarpgift.org.

601 E Street, NW • Washington, DC 20049 • www.aarpfoundation.org
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3. SURVEYS 

•  Let your donors feel heard/talk back 

•  Engaging them in the cause reminds them of their passion 

•  Planned Giving question becomes less threatening as part of an overall 
engagement technique 

•  Surveys tap into their autobiography 



2015 Senior Issues Survey
<Salutation>, your opinions are extremely important to us. Please help us be more responsive 

to America’s seniors and to your needs as an AARP Foundation supporter by completing this 

brief survey. If you are unsure how to respond or would prefer not to answer,  

you may skip to the next question. You can also complete your survey online at  

www.aarpfoundation.org/SeniorIssuesSurvey. Thank you.

PART I – Your Opinions on the Work of AARP Foundation 

1.  When you think of improving the lives of struggling seniors which of the following are most 

important to you? (Check up to 3)
¨  Reducing hunger among older Americans

¨  Helping older adults secure stable income

¨  Providing safe, affordable housing for seniors

¨  Providing community and connection to isolated seniors

¨  Fighting for the legal rights of older Americans

2.  Are there other concerns facing low-income seniors that you think AARP Foundation should 

be addressing? 

¨  Yes  ¨  No  

Please explain: ___________________________________________________________

________________________________________________________________________

3. Are you aware of seniors who are struggling:

 In your immediate family?    ¨  Yes   ¨  No  

 In your extended family?  ¨  Yes   ¨  No 

 In your community?   ¨  Yes   ¨  No  

Comments: ______________________________________________________________

________________________________________________________________________

Part III: Additional Comments

Please use the space below to let us know your thoughts on any issues not covered in this 

survey or to share any stories of seniors you know who are struggling or thriving. 

_____________________________________________________________________________

_____________________________________________________________________________

PART IV:  Demographics

1. Please choose your age group:

¨  Under 50 ¨ 50-59   ¨  60-69 ¨  70-79 ¨  80+ 

2. What is your relationship status?

¨  Married      ¨  Single      ¨  Widow ¨  Life partner

3. My family consists of me and: (Select all that apply.)
¨  Spouse/Partner      ¨  Children       ¨  Grandchildren        ¨  Parent(s)

4. Please tell us the highest level of education you have completed:

¨  High school degree  

¨  Some college  

¨  Associate’s degree  

¨  Bachelor’s degree 

¨  Advanced degree

¨		 AARP Foundation may contact me to further discuss my philanthropic wishes:

Phone (_______) ___________ - ________________________

Email ______________________________________________

Thank you for taking time to answer our survey and for your generous support of our nation’s 

struggling seniors.  

 1234567890 1234567890
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…SURVEY RESULTS 
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Total 91,155 6 15 372 1,315 1,708 393 2% 23% 

400 Qualified 
Leads! 



4. PERSONALIZATION 

•  These are potential major donors – treat them as such 

•  Planned Gifts are 15 to 30 times larger than a lifetime of annual giving 

•  Personalization increases responses rates  

•  In this day and age, there is no excuse for not personalizing your marketing 



<Mail Name> 

<Address> 

<City>, <State> <ZIP>

Dear <Salutation>,

I feel very fortunate to work at Pine Street Inn where, because of your 

support, we at Pine Street have the chance every day to help people rebuild their 

lives. Your caring concern and generous support for homeless men and women in 

our community is greatly appreciated.   

Above all, I am inspired by the perseverance of the 1,600 people we serve 

every day. They have overcome obstacles that many of us have never had to face.  

For some, their lives have been challenging from an early age, while others faced  

set-backs later in life that caused life to spiral out of control. 

Apart from the circumstances that brought them here, the moment they enter 

Pine Street Inn, their stories begin to turn around, like Frank’s story below.

“Living here has changed my life.”

In 2009, Frank lost his job in the recession. Unable to find a new job and with 
bills stacking up, Frank turned to alcohol for comfort. When the drinking escalated 

and he lost his house, he was forced to spend a few “very scary” nights sleeping on 

the streets. But then, he was approached by Pine Street’s Outreach counselors.

Frank sees that night as his turning point. “They connected me with a case 

manager, who arranged medical and mental health care. That was when I was 

diagnosed with a mental illness, and I finally got the medication I needed.” With the 
support of his case manager, Frank has not only remained sober, but now lives in one 

of Pine Street’s permanent residences. 

This is just one story. Through my work at Pine Street Inn, I know there are 

thousands more stories, and unfortunately, some of them don’t have their happy 

endings yet, but we are working on it every day. 

(over, please)

www.pinestreetinn.org
444 Harrison Avenue
Boston, MA 02118
T 617.892.9100

Ending Homelessness
Pine Street Inn





5. SEGMENTING AND VERSIONING 

•  Show them you know them 

•  Acknowledge your legacy society members in every mailing 

•  Segmentation allows for better analysis of results 



     <Date>

Dear <Salutation>,

  I want to tell you about a call I had recently with Tom. 

 You see, you already have something in common with Tom – he’s a 
dedicated supporter of AARP Foundation, a Legacy Society member like you,  
and passionate about helping struggling seniors.    

 Tom is 83 years old, and lives in Michigan. He’s been a member of AARP 
since 1986. He told me, “I call on AARP to protect me in Washington. And I support 
AARP Foundation because it is an important safety net for senior citizens. And 
because of that, you’re one of my favorite charities.” 

Like many of you, Tom feels grateful that he is secure in his retirement and 
wants to do more to help other seniors who are struggling. So, for the past ten years, 
Tom has given a gift to AARP Foundation that not only supports our work but also 
pays him income.  

It’s called a charitable gift annuity and while it sounds complicated, it’s really 
quite simple. 

You make a donation to AARP Foundation of at least $10,000 – and you 
receive fixed payments every year for as long as you live at very attractive payment 
rates. Rates go as high as 9 percent, depending on your age. 

 Tom has done several charitable gift annuities with the Foundation and told 
me, “I like getting a good deal. The rate you offer is very healthy, and I get a tax 
benefit at the same time, so it works really well for me.” 
 
 The fact is, charitable gift annuities are one of the best-kept secrets in 
charitable planning. Many people, like Tom, enjoy the security they provide in 
uncertain economic times.  

I’m writing to you today to give you more information about this easy and 
rewarding way to support our nation’s struggling seniors. Like Tom, I know how 
committed you are to making a difference.   

And, if you’re worried about steady income during your retirement years, a 
charitable gift annuity may be a good option for you.  

Let me share an example of Tom’s most recent annuity gift. 

He funded a charitable gift annuity by donating $10,000 to  
AARP Foundation. 

(over, please)
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<Date>

Dear <Salutation>,

  I want to tell you about a call I had recently with Tom. 

 You see, you already have something in common with Tom – he’s a 
dedicated supporter of AARP Foundation, a Legacy Society member like you,  
and passionate about helping struggling seniors.    

 Tom is 83 years old, and lives in Michigan. He’s been a member of AARP 
since 1986. He told me, “I call on AARP to protect me in Washington. And I support 
AARP Foundation because it is an important safety net for senior citizens. And 
because of that, you’re one of my favorite charities.” 

Like many of you, Tom feels grateful that he is secure in his retirement and 
wants to do more to help other seniors who are struggling. So, over the past ten 
years, Tom has created four charitable gift annuities with AARP Foundation.  

 When asked why he continues to fund new charitable gift annuities, Tom 
told me, “I like getting a good deal. The rate you offer is very healthy, and I get a tax 
benefit at the same time, so it works really well for me.” 
 
 Creating new charitable gift annuities periodically is a smart way to take 
advantage of higher rates as you age. Many people, like Tom, enjoy the security 
annuities provide in uncertain economic times.  

I’m writing to you today to encourage you to consider creating a new 
charitable gift annuity as a way to support our nation’s struggling seniors. Like 
Tom, I know how committed you are to making a difference.   

Let me share an example of Tom’s most recent annuity gift. 

He funded a charitable gift annuity by donating $10,000 to  
AARP Foundation. 

He is 83 years old, thereby guaranteeing an annual payout rate of 7.4%. 

Every year for the rest of his life, he will receive an annual income 
of $740. He can choose to receive those payments monthly, 
quarterly, or annually. 

(over, please)
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<Date>

Dear <Salutation>,

 I want to tell you about a call I had recently with Tom. 

 You see, you already have something in common with Tom – he’s a 
dedicated supporter of AARP Foundation and passionate about helping  
struggling seniors.    

 Tom is 83 years old, and lives in Michigan. He’s been a member of AARP 
since 1986. He told me, “I call on AARP to protect me in Washington. And I support 
AARP Foundation because it is an important safety net for senior citizens. And 
because of that, you’re one of my favorite charities.” 

Like many of you, Tom feels grateful that he is secure in his retirement and 
wants to do more to help other seniors who are struggling. So, for the past ten years, 
Tom has given a gift to AARP Foundation that not only supports our work but also 
pays him income.  

It’s called a charitable gift annuity and while it sounds complicated, it’s really 
quite simple. 

You make a donation to AARP Foundation of at least $10,000 – and you 
receive fixed payments every year for as long as you live at very attractive payment 
rates. Rates go as high as 9 percent, depending on your age. 

 Once Tom created his first charitable gift annuity, he was hooked. Tom 
has done several charitable gift annuities with the Foundation and told me, “I like 
getting a good deal. The rate you offer is very healthy, and I get a tax benefit at the 
same time, so it works really well for me.” 
 
 The fact is, charitable gift annuities are one of the best-kept secrets in 
charitable planning. Many people, like Tom, enjoy the security they provide in 
uncertain economic times.  

I’m writing to you today because I want to give you more information about 
this easy and rewarding way to support our nation’s struggling seniors. Like Tom, I 
know how committed you are to making a difference.   

And, if you’re worried about steady income during your retirement years, a 
charitable gift annuity may be a good option for you.  

(over, please)
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You see, you already 
have something in 

common with Tom…
he’s a Legacy Society 

member like you. 

Creating new 
charitable gift 
annuities is 

smart… 

…he’s a 
dedicated 

supporter of 
AARP 

Foundation… 





Segments / Description Mail Qty # Qual. 
 Leads 

New LOH 
Society Intends Might 

Consider 
Would Not 
Consider Non-Disclosure Known Beq. 

 Potential Unknown Beq. Potential Conversion of Might 
Consider 

Total Beq. 
Potential 

A - Legacy Society 387	   0 0 0 0 0 0  $-     $-       $-    

B - Intends 417	   7 2 3 2 0 0  $168,000   $98,280   $56,700   $322,980  

C - Clinical Connection 1,403	   4 0 0 4 0 0  $-     $-     $45,360   $45,360  

D - Prior tour/luncheon attendees 96	   1 0 0 1 0 0  $-     $-     $11,340   $11,340  

E - Best of Best Loyalty Insights 24 mos 3,505	   10 2 0 8 0 0  $80,000   $98,280   $90,720   $269,000  

F - Habitually Generous Loyalty Insights 24 mos 3,619	   4 1 0 3 0 0  $84,000   $49,140   $34,020   $167,160  

G - Truly Connected Loyalty Insights 24 mos 3,832	   5 1 0 4 0 0  $84,000   $75,601   $45,360   $204,961  

H - Bequest Likelihood score of 601+ 24 mos 2,742	   7 1 0 6 0 0  $84,000   $49,140   $68,040   $201,180  

I - Donors 65+, 10+ years of giving, 24 mos 3,583	   5 0 0 5 0 0  $-     $-     $56,700   $56,700  

Total 19,584 43 7 3 33 0 0  $500,000   $370,441   $408,240   $1,278,681  



6. SIMPLE DONOR-FRIENDLY LANGUAGE 

•  Marketing is not the time to have a technical conversation with your prospects 

•  Use familiar language – often referred to as “family” language by Dr. Russell 
James 

•  Words like “legacy” and “will” are easier to understand than “death” and 
“bequest” 

•  Leave a gift vs. Make a charitable donation 



CHARITABLE GIFT ANNUITY
A Gift that Gives Back 
What if you could support The Nature Conservancy while also making your own retirement 
more financially secure? You can, with a gift called a charitable gift annuity. The Wall Street 
Journal has said charitable gift annuities are “the gift that keeps giving.” While it might sound 
complicated, it’s really quite simple. 

HOW YOU BENEFIT 
•	 You receive payments for the rest of your life. 

•	 You can provide income for others and meet the 
long-term financial needs of a spouse, parent, 
family member or friend. 

•	 You can have a bigger impact with your donation.

•	 You receive financial security and peace of mind. 

•	 You enjoy the satisfaction of knowing that your 
gift will help The Nature Conservancy protect 
nature, transform how we use natural resources, 
and inspire action for our planet.

HOW IT WORKS
•	 You donate cash or securities to The Nature 

Conservancy. (Minimum donation value is $5,000.) 

•	 You receive fixed payments every year for as long 
as you live, at very attractive payment rates. Rates 
are based on the age of the beneficiaries and go as 
high as 8.4 percent. The Nature Conservancy follows 
the standard rates set by the American Council on 
Gift Annuities. 

•	 You become eligible for a tax deduction in the year 
you make the gift. And, if you donate appreciated 
securities, you may save on capital gains taxes.

You donate cash or securities to  
The Nature Conservancy.

CHARITABLE GIFT ANNUITY

You receive: 
Income payments  

for life 
Tax savings

Remainder goes 
to The Nature 
Conservancy 

This information is intended to provide a general overview of this gift option. The Nature Conservancy cannot render tax or legal advice, and this 
information is not intended as such. Because of the complexity of estate planning, it is also important that you confer with a qualified advisor to 
assess the financial, legal and tax benefits for your personal situation. We would be happy to answer any questions you may have about this material.

HOW YOU CAN CUSTOMIZE YOUR  
GIFT ANNUITY
•	 You can choose to receive payments for life for 

yourself, yourself and a spouse, or designate up 
to two loved ones to receive payments. 

•	 You may choose to begin receiving payments 
immediately (if you are 50 or older) or defer your 
payments a year or more in the future. The older 
you are when your payments begin, the higher 
your rate. 

•	 You can create your annuity with a gift of cash or 
securities. 

“It’s great when you can protect the 
future of the natural world and your 

own financial future at the same time. 
The California landscape inspired us to 
establish a charitable gift annuity and 

the Conservancy made it easy.”
—PAM AND ALLEN ROZELLE

“This gift allowed us to reduce our taxes 
at a critical time, and provides us with 
a steady stream of income well into old 

age. But best of all, we know the gift will 
help The Nature Conservancy protect 

the places we love. It was a no-brainer!”
—ALLAN AND MURIEL KOTIN

PHOTOS: Front, left to right: © Name Name; © Name Name; © Name Name; This page, left to right: © Name Name; © Name Name
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WE’RE HERE TO HELP.
` We can help you decide on a gift that’s right for you. To notify us of a legacy gift you have planned,  

or to discuss the best gift option for you, please contact us toll-free at (877) 812-3698 or by email  
at legacy@tnc.org.



GIFTS BY BENEFICIARY DESIGNATION 
As Easy as Signing Your Name
The Nature Conservancy is taking action on the most complex challenges facing our planet—
from climate change to protecting our land, food and water. Many of our supporters tell us 
they would like to do even more to protect nature for their children and grandchildren. You 
can! And it’s as easy as signing your name.

HOW YOU BENEFIT
•	 Your gift costs you nothing now. You retain con-

trol of your assets during your lifetime.

•	 You can change your mind and modify your gift 
if circumstances change, simply by requesting a 
new form. 

•	 Your gift can remain anonymous, if you choose. 

•	 Your gift may allow you to save on taxes or 
reduce the tax burden for your heirs. 

•	 You will be remembered as someone whose leg-
acy included protecting nature, transforming how 
we use natural resources, and inspiring action for 
our planet.

HOW IT WORKS 
It’s easy to leave a gift through a beneficiary desig-
nation. Simply name “The Nature Conservancy” as a 
beneficiary, partial beneficiary or contingent benefi-
ciary of any account such as: 

Retirement Account
Leaving a gift to The Nature Conservancy through 
your retirement plan account (such as an IRA) is 
one of the most tax-wise gifts you can make. Most 
retirement plans are taxed differently than other 
funds. By leaving those gifts to the Conservancy and 
other less tax-burdened assets to your family, you 
can do more for your loved ones. 

Certificates of Deposit, Bank and Brokerage 
Accounts, and Life Insurance Policies
Consider naming The Nature Conservancy as a 
beneficiary of a certificate of deposit, other bank or 
brokerage account, or a life insurance policy you no 
longer need. 

Donor-Advised Funds
Many people have chosen to name The Nature 
Conservancy as the beneficiary of donations remain-
ing in their donor-advised fund after their lifetime. 

This information is intended to provide a general overview of this gift option. The Nature Conservancy cannot render tax or legal advice, and this 
information is not intended as such. Because of the complexity of estate planning, it is also important that you confer with a qualified advisor to 
assess the financial, legal and tax benefits for your personal situation. We would be happy to answer any questions you may have about this material.

JUST FOLLOW THESE SIMPLE STEPS TO 
COMPLETE YOUR GIFT BY BENEFICIARY 
DESIGNATION: 
Step 1. Request a beneficiary form from your bank 
or plan administrator. This form—not your will—
determines how these assets are distributed after 
your lifetime.

Step 2. Write in “The Nature Conservancy” as 
beneficiary [or partial beneficiary] using our current 
business address: 4245 North Fairfax Drive, Suite 
100, Arlington, Virginia 22203-1606. 

Step 3. If the form requests a social security num-
ber, use our tax identification number: 53-0242652. 
If the form asks for a date of birth, use our date of 
incorporation: 10/11/1951. 

Step 4. If you, or your plan administrator, have any 
questions, please don’t hesitate to contact us at the 
number below. 

PLEASE TELL US ABOUT YOUR GIFT! 
Many people leave a legacy gift to the Conservancy 
without telling us. But we would love the chance 
to say thank you and to ensure that your wishes 
are carried out. Plus, your gift can inspire others to 
remember The Nature Conservancy in such a mean-
ingful way. 

The Nature Conservancy uses gifts by beneficiary 
designation to support global conservation pri-
orities unless otherwise specified by the donor. If 
you would like your gift to be used in a place or by 
a program that matters to you (such as a state or 
country), please contact us to ensure your wishes 
can be met.

PHOTOS: Front, left to right: © Name Name; © Name Name; © Name Name; This page, left to right: © Name Name; © Name Name

nature.org/legacy

WE’RE HERE TO HELP.
` We can help you decide on a gift that’s right for you. To notify us of a legacy gift you have planned,  

or to discuss the best gift option for you, please contact us toll-free at (877) 812-3698 or by email  
at legacy@tnc.org.



7. REACTIVATION OF LEADS 

•  How can you “reenergize” lapsed prospects? What’s wrong with donors who raise 
their hand but then never respond to your emails or calls? 

•  Some donors will only ever want a relationship with you in the mail (i.e. they may 
never want to have coffee with you!) 





8. CULTIVATION 

§ When developing your marketing efforts, you should not be just asking 
donors to leave a gift - you can also steward your planned giving 
prospects in the mail 

§ Give donors who have said “yes” access and opportunities to engage, 
which will enhance their relationship with your organization 

§ Newsletters are a great way to keep your prospects engaged in your 
mission! 
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When I was a kid, 
National Geographic 

magazine arrived at our 
house every month. It 
sparked my imagination 
and opened my eyes to the 
world. All these years later, I 
still appreciate the National 
Geographic Society’s 
contributions to our world. 

 I can always count on them 
to tackle the ethical and moral 
issues of our time—and to 
do so in a balanced way that 
shows both sides of the story. 
I also appreciate the Society’s 
investment in young explorers 
who will push the boundaries 
of knowledge in the future. 

When my wife and I were planning our will, we knew 
we wanted to do something to benefit our planet in 
addition to taking care of our children. We decided to 
leave a gift to the National Geographic Society because 

they represent the kind of 
impact we want to have on 
the world. 
The staff at the National 
Geographic Society made 
the whole thing very easy 
for us. Now, they keep in 
touch with us and provide 
progress reports on 
programs we care about. 
We’ve also been invited to 
some outstanding National 
Geographic events in our 
area. 
They are a top-notch 
organization and it feels 
really good to support  
their future. I want to be 
sure they carry on for a 
very long time.

Mr. and Mrs. Michael are honored to be members of the 
National Geographic’s Alexander Graham Bell Legacy 
Society. 

The Impact We Want to Have on the World

INSIDE: Saving the Okavango Delta  |  Tips for Year-End Tax Savings  |  Gifts That Pay You Back

“When you no longer need it, it’s 
great to know that your money is 
supporting something that betters 
humankind and the planet.”     —Mr. Michael, National Geographic Society legacy member

GIFT AND ESTATE PLANNING IDEAS FOR FRIENDS OF THE NATIONAL GEOGRAPHIC SOCIETY





9. MARKETING AUTOMATION 

•  Maximize your time in front of your donors – use tools that can automate your 
fulfillment response 

•  Landing pages, such as publications pages, allow your donors to automatically 
download your materials, saving you time! 

•  Tracking systems canalert you when donors have visited your website and might 
be ready for a contact  

 





10. FULFILLMENT 

§ Good marketing can be destroyed by bad follow-up 
§ You must be prepared with staffing and materials to respond to leads 

that will be generated by your marketing efforts 
§ Factsheets are a great follow-up tool because they are easy to mail and 

can also be attached to an email or are easily downloaded by the donor 
§  If fulfillment becomes time-consuming for staff: outsource 



THREE ESSENTIAL DOCUMENTS

We recommend that you have the following essential 
documents in place and review them annually:

1| Will or Living Trust: Your will or living trust is a legal 
document that allows you to specify your wishes for 
the distribution of your assets after your death.

2| Beneficiary Forms: Since many of your assets can 
transfer separately from your will or trust, it’s critical to 
ensure that your beneficiary designations are complete 
and up to date. All retirement plan accounts (such as 
401(k) plans and IRAs), brokerage and bank accounts, 
and life insurance policies should undergo periodic 
review.

3| Powers of Attorney: A durable power of attorney 
for finances and a healthcare power of attorney 
allow you to name a trusted person to make financial 
and medical decisions on your behalf if you are 
incapacitated or otherwise unable to act.

TELLING YOUR LIFE STORY

When you create or update your plan, take the opportunity 
to communicate your values by leaving gifts to the causes 
you championed during your lifetime—like the Smithsonian. 

Leaving a gift to the Smithsonian in your will or trust, or by 
beneficiary designation costs you nothing now and allows 
you to provide for your loved ones and the Smithsonian. 
You retain control of your assets during your lifetime and 
can change your beneficiaries at any time.

“As a native 
Washingtonian, I am 
fortunate to have 
an ongoing array of 
cultural opportunities 
available to me. It 
is only fitting that I 
and the many others 
who appreciate the 
Smithsonian give 
something in return.”

—CHRIS HARRIS

To tell us about a gift you have planned or to explore the best giving opportunities for you, 
please contact: 

John-Joseph van Haelewyn, Office of Planned Giving, Smithsonian Institution
1000 Jefferson Drive, SW, 4th Floor  |  PO Box 37012, MRC 035  |  Washington, DC 20013-7012
Toll-free phone: 888.419.7584  |  Email: legacy@si.edu  |  Tax ID#: 53-0206027

WE’RE HERE TO HELP

Find more information about easy ways to create your 
legacy at si-giftlegacy.com

Beneficiary Designation

Smithsonian supporters like you frequently tell us, 
“I wish I could do more.” Here are some frequently 
overlooked ways you can leave a legacy with the 

Smithsonian simply by signing your name.

For nearly any financial account you own, you can state 
how you would like your assets distributed by signing 
a beneficiary designation form. In addition to providing 
for family or friends, you have the opportunity to leave 
the assets or a portion of the assets in any account to a 
charity like the Smithsonian.

BENEFITS FOR YOU

• Retain control of your assets during your lifetime
• Change your beneficiaries at any time
• Provide for loved ones and the Smithsonian
• Make your gift in honor or memory of someone 

special
• Participate in the Smithsonian Campaign
• Designate your gift to benefit your favorite 

Smithsonian museum or program
• Leave a gift of any size

LEAVING A GIFT FROM A RETIREMENT ACCOUNT

Leaving a gift to the Smithsonian through your retirement 
plan account (such as an IRA) is one of the most tax-
wise gifts you can make. Because most retirement 
plans are taxed differently than other funds, they may 
actually become a tax liability if left to loved ones. As a 
tax-exempt organization, the Smithsonian receives 100 
percent of your gift to create your enduring legacy.

The Ad Astra, by sculptor Richard Lippold, stands outside the National 
Air and Space Museum, which opened in 1976.

An Easy Way to Give



SEE, MARKETING IS NOT A DIRTY WORD… 



QUESTIONS? 

Contact: 
 

Heather Narvaez 

Legacy Programs Manager 

AARP Foundation 

hnarvaez@aarp.org 
 

202-434-6120 

 

Kathy Swayze 
President 
Impact Communications, 
Inc. 
kswayze@impactdc.com 
connect@impactdc.com 
 
202-543-7671 


